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CUSTER CONNECTIONSCUSTER CONNECTIONS
We are excited to introduce you to our newest staff member, Holly!

Hi my name is Holly Voges. My fiancé and I are quickly approaching our
second year of living in Custer with our two small dogs. I am originally
from a very small town called Worthing, SD. Being such a small town, we
were part of the Lennox School District where I eventually graduated
from Lennox High School in Lennox, SD. Growing up and even now I
have always loved volunteering and being a part of the community. I
began volunteering in elementary school and haven’t been able to stop
since. I also enjoy traveling, seeing things I never knew existed and
visiting places with rich history and culture. I recently came back from a
trip visiting Greece, Italy, and Croatia; truly an unforgettable experience. I
am ecstatic to be a part of the Custer team. I have a lot to learn, but with
each new thing I learn I become more dedicated and motivated towards
what we do.

Dawn Murray
Executive Director

IMPORTANT ANNOUNCEMENTSIMPORTANT ANNOUNCEMENTS

Chamber Staff
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Dawn Murray
Executive Director
dmurray@custersd.com

Jamie Dean
Administrative Assistant
jdean@custersd.com

Fred Baumann
Information Associate
fbaumann@custersd.com

Amy Brazell
Information Associate
abrazell@custersd.com

Pat Hattervig
Information Associate
phattervig@custersd.com

Holly Vogess
Information Associate
hvogess@custersd.com

2023
Board Of Directors

Amy Bailey - President
John Stahl - Vice President
Michelle Fischer - Treasurer
Amanda Allcock
Craig Reindl
Diane Dennis
Corey Virtue
Bobbi Schmidt
Miranda Boggs

Julie Jenniges - City Liaison
Mark Naugle - School Liaison
Lydia Austin- CSP Liaison
Leah Noem- BID Board Liaison
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To have things added to Buffalo Bytes, please send to Jamie: jdean@custersd.com. Items need to be received by
Wednesdays at noon in order to be added to weekly Buffalo Bytes. Thank you!

MARK YOUR CALENDARMARK YOUR CALENDAR

September 3
Studebaker Car Show

10am-3pm on 6th Street

September 21

mailto:abrazell@custersd.com


September 21
Chamber Mixer at Gold Pan Saloon

5pm-7pm

WEEKLY HUMORWEEKLY HUMOR

CHAMBER HAPPENINGSCHAMBER HAPPENINGS

Please join us on Friday, September 1 at 4:45pm for Growing Roots Preschool Ribbon Cutting & also their open
house from 5pm-7pm!





Chamber mixers are a great way to mix, mingle and network with your fellow Custer Chamber Members. Get
signed up today to host yours in 2024. *To ensure everyone gets a fair chance we ask that members who have
hosted a mixer in 2023 let other Chamber Members have a turn.





YOU are essential to our Chamber, the Black Hills and
to the Southern Hills Vacation Guide, which brings

visitors to us.
Check out the 2023 digital guide here

and the Southern Hills guide website here!

https://issuu.com/3ppubs/docs/shvg_2023?fr=sZDhkMzQ2MDQ4OTg
https://southernblackhillsvacation.com/




MEMBER SPOTLIGHT
To have your business featured in our Member Spotlight, please contact Jamie Dean at jdean@custersd.com

mailto:jdean@custersd.com


1.   1881 Courthouse Museum
2.   Alpha Builders, LLC
3.   Ameriprise Financial
4.   Art Expressions of Custer
5.   Bear Country USA, Inc
6.   Black Hills Area Community Foundation
7.   Busy Ewe Farm & Fiber
8.   Chalet Motel
9.   Chamberlain McColley’s Funeral Home
10. Chapel in the Hills
11. Chief Motel
12. City of Custer
13. Claw Antler and Hide, Inc
14. Coca-Cola Bottling Co
15. Common Cents
16. Crazy Horse Memorial
17. Custer Ambulance Service, Inc
18. Custer County Chronicle
19. Custer Golf Corp/Rocky Knolls Golf Course
20. Custer Hospitality (Super 8, Ecconlodge, Best Western, Comfort Inn, Holiday Inn Express)
21. Custer Lutheran Fellowship
22. Custer Mt Rushmore KOA
23. Custer Senior Center
24. Custer State Farm
25. Deep Creek Gallery
26. Diamond Spur Events Center
27. Double Diamond Ranch
28. Eagles Landing Lodge
29. Edward Jones- Mark Koch
30. Faith Lewis Real Estate Inc
31. First Choice Lock and Key
32. First Interstate Bank
33. Freedom Hills Wealth Management
34. Freeman’s Electric service, Inc
35. French Creek Tree Fellers, LLC
36. Gold Pan
37. Golden West Telecommunications
38. Good Karma Jewelry
39. Green Owl Media & Photography
40. Grizzly Gulch Adventure Golf
41. Hidden Lake Campground
42. Hill’s Inn



42. Hill’s Inn
43. Jim Frank & Colleen Hennessy
44. John & Diana Carson
45. Lasting Impressions Unlimited Inc (LIU)
46. Laurie Arthur, Inc
47. Lee, Patti & Jim
48. LFC Veterinary Services
49. Life Weavings Expressions
50. Lynn’s Dakotamart, Inc
51. Mickelson Trail Affiliates, LLC
52. Miner’s Cup
53. Mountainview Baptist Church
54. New Trails Ministry Inc
55. Nielsen Enterprises, LLC
56. NXTLAW PC
57. Operation Black Hills Cabins
58. Our Place
59. Pizza Mill
60. Pleasant Valley Farm & Cabins
61. Prairie Hills Transit
62. Purple Pie Place
63. Rock Solid
64. Rockin R Rides, Inc
65. Ronald McDonald House Charities
66. Rush Mountain Adventure Park
67. Rushmore Photo & Gifts, Inc
68. Sander Sanitation Service
69. Sentinel Federal Credit Union
70. Sew What?
71. Shady Rest Motel
72. South Dakota Outdoor Shop
73. Southern Hills Animal Clinic
74. Southern Hills Family Medicine
75. Southern Hills Title, Inc
76. Spokane Creek Cabins & Camp
77. Sprockets Fun Foundry
78. Starr Insurance
79. Steele collision and Glass
80. Steve and Yolanda Davis
81. Stockade Lake Cabins
82. Stone Décor and Supply
83. Sunshine Storage
84. Tanglewood Estate
85. The Blind Guy of the Black Hills, LLC
86. Under Canvas, Inc
87. United Way of the Black Hills
88. Valhalla Legal, PLLC
89. VFW Post 3442
90. Vineyard Black Hills
91. World Fossil Finders Museum



Growing Roots, Inc
Homestead Carpet Care

Lenny Merriam CPA, CFE, PLLC
PDQ Construction Inc

​Homeopathic Clinic of the Black Hills
Stage Stop Trading Post

Custer's Last Stop
Peaceful Meadows

TC Horsecamp LLC
​Tegan Franz Photography
Mile High Garden Club

AREA EVENTSAREA EVENTS



















Let’s get together
We’re hosting a new event, and we’d love to see you there. Join us for BHCED Small Business RoundUp, September 14,

2023 at 5:00 PM.
Register soon because space is limited.

We hope you’re able to join us!



Get Registered

https://www.eventbrite.com/e/bhced-small-business-roundup-tickets-632833882177?aff=odeccpebemailcampaigns&utm_source=eventbrite&utm_medium=ebcampaigns&utm_campaign=18578259&utm_term=ctabutton&mipa=ABIdvVtpSgvfbfSMQF3e2JxM95XteaTOeT_fNio_q6DVzi5D1bcKMUBbqSOCFQZ0_ZxGbBQ7lLQIgyWiH5xmnDFujx0TF5asNtKuhSUfc7uIAwmjCBwJZ3fJca8qD0vvOa2tRNxTla3LYLhHCOQbbxwgQi83wcN37Q72nISyRZRtk_f1CH59RthFvDzRrfkWFJsEzX7gC4irMATm-SVLfZwRjw8nMnqAf4UA9i_OgvYLz5mcnoq3pKxNHvx5g59xHIel09x2YrKN63nZH7oQVMXPAiEoVAr9Hg










Elevate, recharge, & fuel your business journey at the 12th
Annual Women's Business Summit!
Location: The Box Events Center | 631 Watiki Way, Box Elder
SD

Date: October 19, 2023
Time: 9:00am - 4:00pm

The full-day experience boasts our keynote speakers, our
popular business showcase, the graduation of our Women in
Leadership 2023 class, and themes in emotional intelligence,
psychological safety, and customer and employee loyalty
strategy to help everyone be personal and polished in the
entrepreneur and intrapreneur environment.



entrepreneur and intrapreneur environment.

We are thrilled to celebrate women making a difference in our
communities, supporting women-owned small businesses all
while connecting with each other.

For more information

ANNOUNCEMENTSANNOUNCEMENTS

https://sdceo.ecenterdirect.com/events/1018803




NEWS FROM THE STATENEWS FROM THE STATE

FOR IMMEDIATE RELEASE: Wed., Aug 23, 2023 
CONTACT: Katlyn Svendsen, Global Media & Public Relations Director, South Dakota Department of Tourism, 605-773-3301

TRAVEL SOUTH DAKOTA RECEIVES NATIONAL TOURISM MARKETING AWARD
“So Much South Dakota, So Little Time” Named Best Integrated Campaign in the Nation

 

PIERRE, S.D. – Travel South Dakota’s “So Much South Dakota, So Little Time” was honored as the
nation’s best tourism integrated marketing campaign by the U.S. Travel Association and industry peers
at the annual ESTO (Educational Seminar for Tourism Organizations) conference in Savannah, Georgia.

mailto:Katlyn.Svendsen@TravelSouthDakota.com


at the annual ESTO (Educational Seminar for Tourism Organizations) conference in Savannah, Georgia.
“Travel South Dakota continues to push the envelope by creating unique ways to tell South Dakota’s incredible
story,” said Governor Kristi Noem. “Their efforts are attracting visitors from across the world to our
beautiful state. This prestigious award is a testimony to the great work our tourism team is doing to
share South Dakota’s Freedom, fresh air, and so much more.”
“So Much South Dakota, So Little Time” aimed to remind potential visitors that South Dakota has more than
Mount Rushmore National Memorial. It built awareness of South Dakota’s diverse offerings, including outdoor
adventure, culture, arts, and culinary attractions. The campaign worked to inspire visitors and encourage them to
immerse themselves in the state’s vast tourism offerings as well as to discover its mystic and rugged beauty.
The award-winning campaign launched in 2022 as the debut campaign following Travel South Dakota’s brand
refresh. Travel South Dakota created the winning campaign in partnership with advertising agency Karsh Hagan,
following extensive research on visitor sentiment and consumer behaviors, which enlightened campaign tactics and
creative. 
“We have been thrilled to share this campaign with consumers across the globe, so it’s truly an honor to be
recognized at a national level,” said James Hagen, Secretary of Travel South Dakota. “Not only did the
campaign achieve outstanding media and economic impact results, it also inspired visitors to look at our
state in a fresh way.”
The “So Much South Dakota, So Little Time” shoulder campaign began in November 2022 and
continued into early 2023. The creative work resonated with travelers and provided an expansive view of
South Dakota which led to an increased interest in the state. Success from the campaign surpassed
record-breaking 2019 results and led to an increase in visitation by 7.6% compared to 2019, and
increased visitor spending by 28% over 2019.
The Mercury Awards recognize excellence and creative accomplishment in destination marketing from state
tourism offices and are open to all U.S. state and territory tourism offices that are members of the U.S. Travel
Association.
The South Dakota Department of Tourism is comprised of Tourism and the South Dakota Arts Council. The
department is led by Secretary James Hagen.
 
MEDIA NOTES:
A link to campaign material can be found here.

PRESS RELEASESPRESS RELEASES

Wind Cave National Park News Release 
 
Release Date: August 22, 2023 
For Immediate Release 
Contact: Tom Farrell, tom_farrell@nps.gov, 605-745-1130 
 

After 55 summers, Wind Cave ranger hangs up his hat 
Ranger Don Frankfort began working at Wind Cave in 1967 
 
HOT SPRINGS, S.D. – Seasonal park ranger Don Frankfort is retiring after working 55 summers at Wind Cave
National Park. He began his ranger career in 1967, and since then he estimates he led more than 100,000 people
through the cave. 
 
“My favorite place is the visitor center’s information desk, Frankfort said. “I want to be the first person to greet the
visitors coming in the door.” 
 
His life changed from a chance encounter with a park ranger at Carlsbad Caverns while on a family trip in 1962.
His mother happened to ask a park ranger about his job, and the ranger replied that he was a seasonal employee.
Years later, when he was looking for a summer job, Frankfort remembered that encounter and that the National

https://click.email.travelsouthdakota.com/?qs=9bb0ab75a2787dea26344ccf16059a949550f1b44f1c7f965e85a6f9f725917ae550d7329de7bc84f6e3464870a7552f
mailto:tom_farrell@nps.gov


Years later, when he was looking for a summer job, Frankfort remembered that encounter and that the National
Park Service hired summer workers. 
 
Having grown up in New York City, he wanted to explore a classic western national park with mountains,
waterfalls, and open spaces. He applied to ten parks, but the only response he received was a telegram from the
Superintendent at Wind Cave National Park offering him a job for the summer of 1967. He planned to stay a year. 
 
One summer turned into two, then three. Eventually he would meet his wife, Kim Mogen, a fellow ranger, and it
later turned into a family affair when his son, Sam, and future daughter-in-law, April, also worked as seasonals at
the park. But after 55 summers, and reaching his 78 birthday, he decided it was time to retire.  
 
“I’m going to miss the people I’ve worked with the most,” said Frankfort. “There is a real sense of community
here. It was especially noticeable during my early summers when I lived in park housing with the same neighbors
year after year. Every unit in the National Park System has stories of meaning and significance to be told. I’m
going to miss telling those stories of the significance of Wind Cave National Park to the visiting public.” 
 
There will be a brief retirement ceremony before he gives his last evening campfire program at 8 p.m. on Saturday,
September 2, at the park’s Elk Mountain Campground. 

Photo Caption: Ranger Don Frankfort has led an estimated 5,400 tours through Wind Cave during his 55 seasons
working for the National Park Service. (NPS Photo)

Mount Rushmore National Memorial News Release 
 
For Immediate Release: August 21, 2023

Contact: Earl Perez-Foust, moru_information@nps.gov, 605-574-3115
 

Tourism to Mount Rushmore National Memorial contributes $385.6
million to local economy

 
KEYSTONE, SD — A new National Park Service (NPS) report shows that 2,440,449 visitors to Mount Rushmore
National Memorial in 2022 spent $385.6 million in communities near the park. That spending supported 5,694 jobs
in the local area with a cumulative effect of $551 million in economic output. “People come to Mount Rushmore

mailto:moru_information@nps.gov
https://www.nps.gov/moru/learn/news/tourism-to-mount-rushmore-national-memorial-contributes-385-6-million-to-local-economy.htm


in the local area with a cumulative effect of $551 million in economic output. “People come to Mount Rushmore
National Memorial to vacation with their families and friends while learning the history of the park and region,”
said Superintendent Wheatley. “We recognize that tourism is a critical driver to the local economy and work
closely with our tourism partners to support their initiatives.”

Below are a few highlights regarding park visitors in 2022:
Over 71% stayed in local area lodging; 
Approximately 5% of visitors were local area residents; 
Over 55% of visitors indicated that Mount Rushmore National Memorial was the primary reason they visited
the area. 

The peer-reviewed visitor spending analysis was conducted by economists at the NPS. The report shows $23.9
billion of direct spending by nearly 312 million park visitors in communities within 60 miles of a national park.
This spending supported 378,400 jobs nationally; 314,600 of those jobs are found in these gateway communities.
The cumulative benefit to the U.S. economy was $50.3 billion.

As for the economics of visitor spending, the lodging sector had the highest direct effects, with $9 billion in
economic output nationally. The restaurants sector had the second greatest effects with $4.6 billion in economic
output nationally.
“Since 1916, the National Park Service has been entrusted with the care of our national parks. With the help of
volunteers and partners, we safeguard these special places and share their stories with more than 300 million
visitors every year. The impact of tourism to national parks is undeniable: bringing jobs and revenue to
communities in every state in the country and making national parks an essential driver to the national economy,”
says National Park Service Director Chuck Sams.
Report authors also produced an interactive tool that enables users to explore visitor spending, jobs, labor income,
value added, and output effects by sector for national, state, and local economies. Users can also view year-by-year
trend data. The interactive tool and report are available at the NPS Social Science Program webpage.

www.nps.gov

About the National Park Service. More than 20,000 National Park Service employees care for America’s 424
national parks and work with communities across the nation to help preserve local history and create close-to-
home recreational opportunities. Learn more at www.nps.gov, and on Facebook, Instagram, Twitter, and YouTube. 

PHOTO CREDIT: dozens of people standing in front of
Mount Rushmore under a overcast sky.
Photo Credit: NPS Photo / Abby Jo Rimstidt

Wind Cave National Park News Release 
 
 
Release Date:   August 21, 2023 
Contact:          Tom Farrell, tom_farrell@nps.gov, 605-745-1130 

 
Tourism to Wind Cave National Park contributes $52.7 million to local economy 
Report shows visitor spending supports 741 jobs in nearby communities 

https://www.nps.gov/subjects/socialscience/vse.htm
http://www.nps.gov
http://www.nps.gov
https://www.facebook.com/nationalparkservice
https://www.instagram.com/nationalparkservice/
https://twitter.com/natlparkservice
https://www.youtube.com/nationalparkservice
mailto:tom_farrell@nps.gov


Report shows visitor spending supports 741 jobs in nearby communities 
  
HOT SPRINGS, SD – A new National Park Service (NPS) report shows that 607,418 visitors to  Wind Cave
National Park in 2022 spent $52.7 million in communities near the park. That spending supported 741 jobs
in the local area and had a cumulative benefit to the local economy of $75 million. 
 
“Since 1916, the National Park Service has been entrusted with the care of our national parks. With the help
of volunteers and partners, we safeguard these special places and share their stories with more than 300
million visitors every year. The impact of tourism to national parks is undeniable: bringing jobs and revenue
to communities in every state in the country and making national parks an essential driver to the national
economy,” said National Park Service Director Chuck Sams.   
 
“People come to Wind Cave National Park to view the cave and our wildlife,” said Superintendent Leigh
Welling. “We recognize that this tourism is a critical driver to the local economy, bringing 741 jobs and
$52.7 million revenue to communities within 60 miles of the park.” 
The peer-reviewed visitor spending analysis was conducted by economists at the National Park Service. The
report shows $23.9 billion of direct spending by nearly 312 million park visitors in communities within 60
miles of a national park. This spending supported 378,400 jobs nationally; 314,600 of those jobs are found
in these gateway communities. The cumulative benefit to the U.S. economy was $50.3 billion. 
As for the economics of visitor spending, the lodging sector had the highest direct effects, with $9 billion in
economic output nationally. The restaurants sector was had the second greatest effects, with $4.6 billion in
economic output nationally. 
  
Report authors also produce an interactive tool that enables users to explore visitor spending, jobs, labor
income, value added, and output effects by sector for national, state and local economies. Users can also view
year-by-year trend data. The interactive tool and report are available at the NPS Social Science Program
webpage: Visitor Spending Effects - Economic Contributions of National Park Visitor Spending - Social
Science (U.S. National Park Service) (nps.gov). 
  
To learn more about national parks in South Dakota and how the National Park Service works with South
Dakota communities to help preserve local history, conserve the environment, and provide outdoor
recreation, go to www.nps.gov/SOUTHDAKOTA. 
 
 

https://www.nps.gov/subjects/socialscience/vse.htm
http://www.nps.gov/SOUTHDAKOTA


Looking down rows of cars in a parking lot bordered on the right by a grass lawn. There is a small hill in
the background with green grass and trees on it. 

www.nps.gov/wica 
 

About the National Park Service. More than 20,000 National Park Service employees care for America's 425 national parks and
work with communities across the nation to help preserve local history and create close-to-home recreational opportunities. Learn

more at www.nps.gov, and on Facebook, Instagram, Twitter, and YouTube. 

​Keeping customers safe: Black Hills Energy offers 5 tips to avoid hidden
risks

RAPID CITY, SD. – August 7, 2023 – It’s an activity on the rise in summer months that many homeowners and
businesses do, but they’re unknowingly putting themselves and others in a dangerous situation. Digging without
locates could result in costly fines, damage to property, or result in harm to yourself and others.

That’s why Black Hills Energy is working with communities to recognize Aug. 11 as 811 Day, an opportunity to
urge residents to call 811 at least two business days prior to any digging project to have underground utility lines
marked. Summer months are heightened times for working outside and hit lines, making it incredibly important for
everyone to focus on being safe.
“Our most important responsibility is the safety of our customers, employees and the communities we serve. That
includes safe digging any time of year,” said Michael Pogany, General Manager of South Dakota operations. “On
Aug. 11 and throughout the year, we remind homeowners and professional contractors alike to use the free 811
service before digging to reduce the risk of striking an underground utility line. As we continue to rely on
important utilities to keep us connected and safe, calling 811 or visiting www.sdonecall.com is really the only way

to know which utilities are buried in your area so that you can dig safely.”

Black Hills Energy reminds you:

1. Call or Click Before You Dig. Always “Call or Click Before You Dig” at least two working days in advance to
have utility lines marked. You can call 811 toll-free or schedule online at www.sdonecall.com.

2. At no charge to you, utility locators will respond within two business days to mark the approximate location of
buried utility lines at your site with color-coded paint or flags.

http://www.nps.gov/wica
http://www.nps.gov/
https://www.sdonecall.com/


3. Mark Your Planned Excavation Site. Using white spray paint, stakes, or flags, mark the area around your
planned excavation site before you call. “White-lining” helps the utility locator understand your plan and reduces
the chance of project delays if the utility locator must return to locate additional areas.

4. Respect the Marks. Always dig with care and use a shovel within 18 to 24 inches of any utility lines as opposed
to using heavy equipment. Just a nick can create a weak spot that may develop into a gas leak, cause an electrical
or internet outage or result in injury.

5. Don’t Rely on Old Line Locate Marks. If you don’t dig within 10 days of having utility lines marked, contact
South Dakota 811 again. At no charge, utility locators will gladly return to re-mark the lines as quickly as possible.
Never rely on outdated information.

When calling 811, homeowners and contractors are connected to South Dakota 811, which notifies the appropriate
utility companies of the intent to dig. Installing a mailbox, building a deck, or planting a tree are examples of
digging projects that need a call to 811 before starting. Requests can also be made online at www.sdonecall.com at
no cost to you. Professional utility locators will arrive at the digging site to mark the approximate location of
underground utility lines with flags, spray paint or both.

Every few minutes, an underground utility line is damaged because someone decided to dig without first
contacting 811. Striking a single line can result in injury, repair costs, inconvenient outages, and fines. For every
digging project, no matter how large or small, call or click 811 – it’s free, it’s safe, and it’s the law. Visit
www.sdonecall.com or www.blackhillsenergy.com/safety and click on “Call 811 before you dig” for more
information about 811 and safe digging practices.

Media Contacts:
Lynn Kendall, Community Relations Manager
(605) 399-5180
Lynn.kendall@blackhillsenergy.com
24-Hour Media Assistance:
888-242-3969

About Black Hills Energy
Black Hills Corp. (NYSE: BKH) is a customer focused, growth-oriented utility company with a tradition
of improving life with energy and a vision to be the energy partner of choice. Based in Rapid City, South
Dakota, the company serves 1.3 million natural gas and electric utility customers in eight states:
Arkansas, Colorado, Iowa, Kansas, Montana, Nebraska, South Dakota and Wyoming. More information
is available at www.blackhillscorp.com and www.blackhillsenergy.com.

https://www.sdonecall.com/
https://www.sdonecall.com/
https://www.blackhillsenergy.com/safety


Custer Senior Center
August Schedule

​Click here to Check out the Custer School
District Calendar for upcoming school
events! 

Custer School District August Newsletter

WEEKLY INSPIRATIONWEEKLY INSPIRATION

https://files.constantcontact.com/5db701af301/830c5472-7965-4fcd-baee-9ea880409287.pdf?rdr=true
http://www.csd.k12.sd.us/site/default.aspx?PageID=1
https://www.smore.com/1xn7g


HELP WANTEDHELP WANTED





You can apply online at https://minerscup.com/job-application/

https://minerscup.com/job-application/
https://minerscup.com/job-application/










Be sure to check out the Help Wanted section on our Website:

Our Address:
615 Washington Street

Custer, SD 57730

Phone Numbers:

605-673-2244
800-992-9818

Send Us An Email

Connect With Us

 ​  ​  ​  ​  ​  ​

Visit our website

https://custersd.com/custer-helpwanted
mailto:Info@CusterSD.com
https://www.facebook.com/custerchamber
https://twitter.com/CusterAreaChamb
https://www.pinterest.com/custerchamber/
https://www.instagram.com/custersdchamber/
https://www.linkedin.com/company/custer-area-chamber-of-commerce
https://www.youtube.com/channel/UCdBURr1f5pzUGoA_ZszwZng
https://custersd.com/



